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About MIT-ADT University

MIT Art Design and Technology University, a leap towards world class education, is a leading government
recognized private university established under the renowned MIT Group of Institutions. A multidisciplinary
university, landmarked by Loni-Kalbhor station, it is located within convenient proximity of the bustling Pune-
Sholapur highway, 24Kms from Pune, and the 100 acres university is an embodiment of the serenity of mother
nature, aesthetically erected on the banks of Mula-Mutha river with its architecture ideation ramified from matrix
of SaptaRishi, SaptaRang, and, SaptaSwar. With a vision of holistic development, world-class value based
education is provided by our learned, dedicated, and, experienced faculties. The courses offered are strategically
crafted in accordance with the demand and requirement of industries they are related to. Furthermore, complete
industrial exposure and hands on practical knowledge is a part of the curriculum, thereby, developing industry
leaders out of students. Presently, 4000+ students are enrolled in MIT ADT University; hospital and hostel
facilities are available within the campus. As the winner of 'Best Campus Award', 2017, by ASSOCHAM, and
recently Better Education India Today has awarded "Best private State University — In India "Award-2018 we lay
intense emphasis on building ethical leaders for the coming times by promoting community services and
devotional activities. Students are encouraged to pursue their interests and hobbies by taking part in events
organized by various clubs and committees.

Vision

Develop, build, and, incorporate Multi- Incorporate value based education system

disciplinary Academic Programs in innovative
fields and develop research culture in the
direction of Centre of Excellence on the Map of
Global Scenario to visualize ourselves in the
format of world-class universities.

300+ 22+

; Foreign University
R
Campus Recruiters B borations

along with the best academic excellence with
various technical, as well as, cultural initiatives
to become future leaders. At MIT Art Design &
Technology University, students are actively
involved in the various start-up initiatives to
contribute to economic, as well as,
technological skills to develop the nation.

15+ 125+

Colleges Courses




Why MIT-ADT University?

Best campus

It is a part of renowned MIT Group of Institutions
with strong legacy of 34 years. It is also known for
its unique state of the art campus which has been
awarded with “The Best University Campus “at the
10th National Education Excellence awards 2017 by
ASSOCHAM

Necessary Recognitions

Necessary recognitions & Accreditation as per the
norms provided by State Government as well as
University Grants Commission, India.

University compulsory Core credits for the
holistic development of the students

Compulsory University Core credits for the students
based on Value based education system through
music, performing art, fine art, yoga, meditation,
foreign languages, Corporate skills , personal
grooming etc. which helps in their holistic
development .

Academic Excellence

World-class infrastructure facilities, along with top
faculties makes the learning experience unique.
Students faculty ratio is high so students gain
personalized attention. Excellent Teaching Learning
methodology has helped to raise the academic
standard of the university.

Harbinger of Peace

To inculcate discipline and equality among the
students, wearing the uniform is compulsory. They
begin their day with World Peace Prayer as MIT-
ADT University is a harbinger of peace. The campus
is known by the Saint Dnyaneshwar World peace
prayer hall where value based education is imbibed
to the students.

Links with the Industry

Syllabus is regularly updated and vetted by both
industry and academia.

MIT ATAL Mission of Incubation

Atal Mission of Incubation NITI Aayog has listed
MIT-ADT University in top 20 Institutions where the
funds are available to the students for start-up and
Innovation.

Global Exposure

The student exchange programme provides the
students the opportunity to learn in culturally diverse
environments. The necessary exposure in learning
through globally accepted value added certification
grooms them for global employability enabling them
to become global leaders in the true sense.

Personna Fest

The academic rigour at MIT ADT University is sure
to keep you busy throughout the term. But, fun at
the University comes in the form of a humongous
number of inter and intra-college competitions like
quiz ,debates, poster presentation, model making,
painting, fashion show etc. that happen around the
year. Persona the techno cultural fest of the
university is one of the most awaited event among
the students from all over India.

Vishwanath Sports Meet

MIT ADT University organises “Vishwanath Sports
Meet” every year. Almost every type of indoor and
outdoor games are organised during the meet. It is
National Level sports meet. More than 2000
students participate in various sports competitions
from all over India.
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About MIT College of Management

MIT College of Management (MITCOM) was established in the year 2007 under the renowned MIT Group of
Institutions. We provide various undergraduate, postgraduate, PhD programs in Management that are designed
to meet the requirements of industries and academia. Our sector specific programs include MBA with
specializations in HR, Marketing, Finance, Operations Management, Retail, Agri & Food Business Management,
and Project & Construction Management. At postgraduate level, we also offer M.Tech in Construction
Management for architects and civil engineers. MBA Executive is a weekend program specially designed for
working professionals. At undergraduate level, programs offered are BBA General, BBA Global, and, BBA
Computer Applications. PhD program in Management is also offered by us for people who are interested in
academia and research. MITCOM has held various symposiums and conferences on national levels that has
been addressed by industry experts and dignitaries. Our aim is to equip our students with industry knowledge so
that they are ready to take significant roles in industry. We have been winning laurels for our endeavour, and, has
been graded AA+ by Careers 360. Times B-school survey has ranked MITCOM at 67th position among top B-
schools of the country and at 44th position among B-schools in the entire western region of India.

Vision

The vision of MIT College of Management is to
function as a certified organization in
management education, concerned with quality
teaching for the aspiring students. Our institute
would accommodate the distinctive needs of all
genres of students by continually developing
new ways to improve programs and educational
delivery systems using the latest industrial
technologies for the promotion of management

Our mission is to remain the most preferred,
premier institute for Management education.
We dream to be the support and backbone for
our future managers. With a committed and
competent faculty, and, strong industrial
interface, MIT College of Management stays
ahead in its endeavour to deliver knowledge to
empower the leaders of tomorrow. MIT College
of Management would provide most apt and

education in India. pioneering knowledge to students in the
Management sector. Our goal is to be an
information reservoir of innovative, technological

ideas and concepts for our students.
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Highlights of MIT College of Management

State-of-Art  Infrastructure  with all  modern
amenities.

Graded AA++ by Career 360 Business School
Issue review 2017.

Ranked in top 50 Business schools in India by
Times Group review

Placements across top companies with highest
pay package around 14 lakhs to an average of 3
to 4 lakhs.

Teaching pedagogy includes student-centred
approaches such as problem-based learning,
case studies, role plays, etc., which is a powerful
way to engage students, stimulate interest, and
foster deeper learning.

Excellent faculty ensures the quality of teaching
methodology, majority of them being corporate
experts.

Various specializations at undergraduate as well
as post graduate levels includes General
Business Management, MBA (Agri & F Business
Management), MBA (Project and Construction
Management) MBA (Executive) for working
professionals and undergraduate program
includes BBA in Computer application & Global
BBA.

More than 3000+ Alumni across the world with
one fifth of them holding CXO positions in top
companies like Deloitte, HDFC, Mercedes Benz,
DLF, Rohan Builders, J. P. Morgan, Morgan
Stanley HSBC, CBRE, J. Kumar, B. G. Shrike,
Shapoorji Palloniji etc.

Separate grooming sessions are organized for
the students' overall development.

Compulsory internship, industry visit, etc.
prepares the students from Campus to
Corporate world, and, equips them to tackle real
life situations.

Finance Meet & Marketing Meet

Unique Leadership & Entrepreneurship
Development cell helps the students to enhance
individual capabilities of the student.

MITCOM provides intensive Industry interactions
on symposiums like HR conclave, Agri & food
Business conference, Finance Meet, Marketing
Meet & the Insight helps the students to become
industry ready managers

University compulsory core credits enables
students to undergo various value based
education  programs  for  their  holistic
development.

Training on the various IT software's like Tally,
ERP, Business analytical tools, Primavera,
Advance Excel, Autodesk, AutoCAD, Revit &
many other are provided as per the specific
requirement of the industry.

Market Research cell empowers the students
with various market surveys and research
analysis reports.

State-of-the-art Finance lab Includes hand on
experience  in Investment &  Portfolio
Management, Forecasting, Risk Management,
and, understanding the Gilobal financial
management.

Separate  Entrepreneurship &  Leadership
development  cell gives  exposure  for
Entrepreneurship & leadership  development
qualities to the students.

Various Management Development Programs
helps them to become more Productive &
enhance their capabilities.
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Programs Offered:

Course Details (UG, PG and PhD)
e Nane ke Dusion | ki

BBA / BBA (Global)

MBA (GEN)

MBA (AFBM)

MBA (RBM)

MBA (PCM)
M.Tech (CM)
MBA (Executive)

MBA (Executive) In
Product Leadership

MBA (Executive) In Applied
Data Science And Analytics

MBA (Executive) In
Technology Management

PHD

60

3 Years

2 Years

2 Years

2 Years

2 Years
2 Years
3 Years

02

1042 with Min 50%

Graduation with Min 50% and UGC recognized
management entrance exam - CET, CAT, MAT, XAT & ATMA

Graduation in Agriculture with Min 50% and UGC
recognized management entrance exam - CET, CAT, MAT,
XAT & ATMA

Graduation with Min 50% and UGC recognized
management entrance exam - CET, CAT, MAT, XAT & ATMA

Graduation in Civil or Architecture with Min 50%
Graduation in Civil with Min 50% & GATE
Graduation with 3 years work experience

05-15 Years of Experience

Bachelor's degree in Science/Arts/Commerce/engineering
etc. with minimum 50% marks from recognized
university/Institution.

05 Years Of Experience

Bachelor's degree in Science/Arts/Commerce/engineering
etc. with minimum 50% marks from recognized
university/Institution.

05 Years Of Experience

Bachelor's degree in Science/Arts/Commerce/engineering
etc. with minimum 50% marks from recognized
university/Institution.

Post-Graduation in Management with Min 55%




Masters of Business Administration (MBA)

Master Business Administration

The Institute is successfully running MBA program with a unique blend of theoretical and practical knowledge as
per the expectations of the industry. MITCOM has broadened its academic scope to functional Specialization in

« MBA in General Business Management

« MBA in Agri and Food Business Management

«  MBA in Retail Business Management

«  MBA in Project Construction Management

Objectives of the Program

To prepare graduates with a solid foundation in technical, managerial & necessary software skills needed to
analyze, manage & successfully complete the multifaceted construction projects. To inculcate entrepreneurship
qualities. To groom personality to best handle eventual leadership roles leading to techno-managerial positions.

Highlights of the Program

Strong Academic Council and Award Winning Faculty.

Industry Relevant Syllabus.

Leadership Development, MS Project, Statistical Labs, Digital Marketing, HR Tools.

HR Conclave, Finance Meet, Marketing Meet.

Value Addition Certification program in Six Sigma, Commaodity Market, Performance Management, ERP, SAR,
Tally, MS Excel, Advance Excel and Foreign Languages, etc.

Widest Corporate Interface with top management Lecture Series, Industry Visits.

MBA in General Business Management

The Two year Full Time MBA-PGP in General Management aims to develop students into competent
professional managers, capable of working in any organization.

The program is designed to provide the knowledge and skills needed to become an effective manager in a
variety of organizational settings.

Objectives
« To develop analytical tools for decision making in a business world of complex business issues and problems.
- To develop organizational skills for the effective implementation of policy in the context of the organization.
Understanding of the body of knowledge in the functional areas of business.
The ability to function effectively in a diverse and global business environment.

Corporate Relation Club (CRC)

T
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Centre of Excellence in Management Development
and thought leadership

Management of successful companies often report
that part of their success comes from shaping and
expanding their expertise and insight by learning,
sharing and engaging with others. Imbibing this
spirit and to cater to the growing demand of
management development, Centre of excellence in
Management development has been developed to
foster and support this very spirit of knowledge
creation, insight and implementation.

These centers promote multi-disciplinary academic
as well as practice-oriented research and
encourage the formation of strong research groups
to help recognizing true excellence in research and
having high impact on various stakeholders. These
research groups support research in broad fields
that MIT College of Management identifies as
priority themes and give faculty members "leverage”
in raising resources for research,

The Centre will have a a panel of experts both from
industry and academia in different functional areas
of management such as Marketing, Finance and
Human Resources .Created with industry partners
and guided by Advisory Board members
representing leading corporations, such center
provide students with exceptional access to top
executives

Objectives

« To engage in capacity building, training and
orientation of executives and officers at various
levels of the concerned organizations to facilitate
achievement of their organizational goals
To organize management development programs,
training courses, national and international
conferences , seminars, guest lectures and other
related events on the above areas

To document and publish best practices of
management development and capacity building
for dissemination and awareness creation

To provide a forum for study, consultancy and
research in areas of leadership and excellence
in management

To build association and partnership with
government  agencies, corporate  entities,
industry bodies and academic institutions
working in these areas

To engage in other allied activities in furtherance
of the objectives of the center.

Desirable Outcome

» Students become better prepared for their
careers by participating in Activities such as
seminars, case studies, competitions, and
networking opportunities that complement and
expand on their
classroom learning.
Faculty receive support for their research,
enabling them to pursue their interests and
publish thought leadership pieces that address
industry concerns. Our centers also contribute
to curriculum  development and  create
instructional tools as also work for faculty
development by regularly conducting faculty
development programs.
Corporate partners gain valuable insight from
faculty research and  thoughtlLeadership,
increase their presence on campus, and gain
access to talented MIT College of Management
students who are potential employees.




MBA - Two Years Syllabus

First Year

Accounting for Managers
Managerial Economics
Business Law

Decision Science
Organizational Behavior
Marketing Management
Business Environment

Strategic Management

Financial Management

Human Resource Management

Business Research and Statistical techniques
Production and Operation Management
Management Information System

Corporate social responsibility and Sustainability

Value Added

Business Communication Lab
Leadership Development

MS Excel & Advance Excel Lab
Foreign Language : German/French

Business Communication Lab
MS Project Lab

Statistical Software Lab
Business Analytics Tool

Second Year

Core Subject
Start-up & New Venture Management

Semester - IV

Corporate Governance & Business Ethics

Marketing Management

Marketing Research

Consumer Behavior

Integrated Marketing Communication
Product and Brand Management
Business to Business Marketing
Digital and social Media Marketing
Sales & Distribution Management

Services Marketing

Customer Relationship Management
Strategic Marketing

Retail Marketing

International Marketing

Green Marketing

Rural Marketing

Human Resource Management

Strategic Human Resource Management

Labour Law

Performance & Compensation Management

Training and Development

Organizational Development & Change Management
HR Metrics & Analytics

Team Dynamics at work

Industrial Relations

Cross Cultural Management

Conflict & Negotiation Management

Talent Acquisition & Retention Management
HR issues in Merger & Acquisitions
International Human Resource Management
Knowledge Management in HR

Finance Management

Corporate Finance

Corporate Taxation

Strategic Cost Management

Financial Instruments & Derivatives Analysis
Management of Financial Services

Project Planning and Analysis

Working capital management

Banking & Wealth Management

Financial Risk Management

Security Analysis & Portfolio Management
International Finance

Mergers and Acquisition

Forex and treasury management

Value Investing Equity Research

i
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International Business Management

International Business Economics IB Global Strategic Management
Export Documentation and Procedures WTO & International Regulatory Environment
Legal Dimensions of International Business Foreign Exchange Management & Trade Finance
International Marketing IB Environment & Global Competitiveness
International Financial Management IB International Relations and Management
International HRM Risk and Insurance in International Trade
Global Logistics & Supply Chains Global IT Management
Total Quality Management Operations Strategy
Material Requirement Planning Supply Chain Modeling
Operations in Service Industry World Class Manufacturing
Project Management Business Process Management
Product Planning and Control Operation Research Applications
Maintenance Management Sales and Operations Planning
Pricing and revenue Management Knowledge Management in Supply Chains
Retail Management

Retail Sales & distribution Management International Business Management
Retail Design and Visual Merchandising Retail Operations & E-Retailing
Enterprise Resource Planning Retail Mall Management
Buyer Behavior Retail Business Environment
Direct & Network Marketing Retail Buying and Merchandise Management
Retail planning

Value Addition & Certifications in Semester Ill & IV
Certification in Tally 9.0 Selling and Negotiation Skills

NSE — NCFM Certifications
(For Finance Specialization)

CMA Foundation U.S.A.
(For Finance Specialization)

SAP & ERP Training HR Tools ( For HR Specialization)

Competency Assessment
( For HR Specialization)

CMA USA (for Finance Specialization) National & International Tour (for all)

- ] ]

Mock Interview Sessions

Certification of Six Sigma

Social Media Marketing (For Marketing Specialization)




MBA in Agri and Food Business Management

The Two year Full Time MBA in Agri-business Management from MITCOM provides an ideal academic
environment, practical interaction with concerned organizations and adequate field experience to develop the
students into enterprising Agri Business Managers in order to meet the growing demand from the related
sectors.

Objectives

The program is designed to transform dynamic and determined agri graduate to Hi-tech Agri business managers
for agri industries in India.

To develop students as agri business managers in order to meet the growing demand from the related sectors.
To make students understand modern technologies in areas such production, post-harvest management,
promotion of value added agro products, supply chain management, marketing, etc.
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Subject Basket

Core Subject

Accounting for Managers
Managerial Economics

Business Law

Decision Science

Organizational Behavior

Marketing Management

Agri Business Environment & Policy

Strategic Management
Financial Management

Human Recourse Management

Business Research and Statistical techniques
Production and Operation Management
Management Information Systems

Agri Insurance Management

Certifications

Business Communication and Soft Skills-II

Value Added
Business Communication-|

Computer Proficiency Skills | (Excel & Advance Excel)

Computer Proficiency Skills Il (SPSS and other research

Foreign Language : German/French

Business Analytics Tool

i
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Minor Specialization Electives : Marketing
Start-up & New Venture Management Marketing Research

Post-Harvest Management Consumer behavior

Food Processing Management Business to Business Marketing

Export Potential for Agri & Food Products Sales & Distribution Management

Summer Internship and Viva Voce

Minor Specialisation Electives : Human resource Minor Specialisation Electives : Finance
Strategic Human Resource Management Corporate Finance

Labor Law Management of Financial Services
Performance and Compensation Management Project Planning and Analysis

Training and Development Working capital management

Minor Specialization Electives : Operations Value Added Certifications

Total Quality Management Selling and Negotiation Skills

Material Requirement Planning Mock Interview Session

Operations in Service Industry Certification of 6 Six Sigma

Project Management SAP and ERP Training

Rural Immersion Program

Note: For Semester Ill Subject electives students have to choose any two elective courses out of the minor
specialization selected by them

Semester - IV
Compulsory Elective Minor Specialization Electives : Marketing

Rural Marketing Digital Marketing

Agri Procurement & Inventory Management Customer Relationship Management

Food Laws and Regulation Retail Marketing

Commaodity Market Green Marketing

Dissertation

Minor Specialization Electives: Finance
Industrial Relations Banking & Wealth Management

Cross Cultural Management Financial Risk Management

Conflict & Negotiation Management Security Analysis & Portfolio Management
Talent Acquisition & Retention Management Cost Management

Semester IV
Minor Specialization Electives: Operations

Elective Certification In Tally -Finance
Operations Strategy Social Media Marketing -Marketing
Business Process Reengineering Management HR tools - HR Specialization
Operation Research Applications Rural Immersion Part |l

Sales and Operations Planning

Value Added Certifications in Semester IV

Note: For Semester IV Subject electives students have to choose any two elective courses out of the minor
specialization selected by them.




Project & Construction Management

MBA (Project & Construction

Management)

The Project & Construction Management course
main objective is to provide the graduate engineers
with knowledge of effective and quality construction
management practices leading to savings in time
and cost of construction projects and to make the
postgraduates effective Project Managers also to
develop the entrepreneurship qualities.

The program is to focus on various construction
techniques and recent trends in construction with a
solid  Civil  Engineering foundation. It  also
emphasizes management techniques which is
useful in planning and construction activities.

The 2 vyear M.BA Project & Construction
Management Program increases the student’s
understanding of the complete construction
industry, technical management & leadership
aspects of professional construction management.

Objective

The objective of these programmes is to transform
and transcend the technocrats into strategic
decision makers, the so called project managers, to
meet all kinds of present and projected
requirements of the construction and infrastructure
sector. It further aims to sharpen the managerial
skills, already present in the engineer, to make him
the best communicator, patient yet passionate
leader, a judicious decision maker and after all a
diehard risk taker with a knack of the optimum utility
resource manager.

Admission Procedure

Students are admitted on the basis of performance
in entrance examination followed by attitude test,
GD and PI. The weightages of various assessment
heads is as follows. Minimum passing in each head
is 40%

50 marks: Entrance Exam (Technical + Aptitude
Test. It contains multiple choice questions. Syllabus
is based on grammar, English, comprehension,
basic mathematics, estimation, rate analysis,
construction materials, surveying, construction
management, building planning and construction,
basics of project planning

and execution).

50 marks: Attitude test in the form of Psychometric
test. 20marks:GroupDiscussion30 marks: Personal
Interview.

Eligibility

Candidate with minimum 50% marks in bachelor’s
degree in  Civil  Engineering/  Technology/
Architecture or relevant field with or without work
experience, from recognized University / Institution.
Candidate should also be appeared for CET
conducted by the Competent Authority (GMAT /
CAT / MAT / ATMA / XAT / CMAT / MCET)

Career Prospect

Upon successful completion of this program,
student can get opportunities to work on various
fronts such as Project Planning, Execution,
Estimation

T
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Course Structure

First Year

Compulsory Credits
HR Management & OB Construction Management
Project Management Techno-legal Aspects in Construction
Project Resources Management Project Economics & Financial Management
Estimation and Quantity Surveying Tender and Contract Management
Construction Methods and Technology Total Quality Management

Value Added

Computer Software Laboratory-I (Microsoft Project) Computer Software Laboratory-Il (Primavera P6)
Field work-| Field work-lI
Proficiency Development Program-| Proficiency Development Program-I|
Site Visits/Work Shops /Case Studies
Computer Proficiency Skills ( Excel & Advance excel)

Second Year

| Semester-ml | Semester - IV

Compulsory Credits Onsite Training Paper Publication-II
Strategic Management & Business Policies
Project Risk Management

Real Estate Project Development
Infrastructure Project development

Value Engineering and Cost Control
Modern Construction Materials

Field Work-Ill

Paper Publication-I

Value Added

Certification of Six sigma

Value Added Courses / Workshops

Semester-I

Computer Software Laboratory-I ( Microsoft Project + Advance Excel)
Work Shops :AutoCAD, Tunnel Engineering

Semester-I|

Computer Software Laboratory-Il ( Primavera P6 )

Work Shops: Revit Autodesk/BIM, E-Tendering Workshop
Semester-lll

Business Planning and Leadership Workshops




M.Tech. - Construction Management (Duration 2 Years)

M.Tech Construction Management Program offered by MIT College of Management, MIT ADT University is a
flagship program uniquely composed to blend techno-managerial skill set which is today’s construction industry
needs globally. The program being industry integrated provides enough opportunities to civil
engineering/Architect graduates for experiential learning.

The Program provides sufficient mix of theoretical as well as practical learning to students through class room
sessions, construction industry site visits, field works, internships, live projects and technical guest lecture
sessions.

M.Tech Construction Management course is a full-time program spanning over two years and has been designed
to provide students with first-hand experience of corporate culture.

The program is spread over four semesters, 2 days every week field work for Semester-I, Il and internship for
Semester-lll, IV which is of 12 month’s duration. While the first two semesters focus on building a strong
foundation in the project and construction management discipline, the last two semesters enable the students to
specialize in the area of their interest through internship of 12 months.

Eligibility:

Candidate with minimum 50% marks in bachelor's degree in Civil Engineering/ Technology/ Architecture or
relevant field with or without work experience, from recognized University / Institution. Candidate should also be
appeared in GATE /Unigauge / PERA Foundation Examination.

Career Prospect:
Upon successful completion of this program, student can get opportunities to work in Project Planning,
Execution, Estimation & Billing, Tendering & Contracting, Materials and Logistics.

Course Structure

First Year

Compulsory Credits

Construction Techniques Total Quality Management

Construction & Project Management Real Estate Project Development

Estimation, Tendering & Contracting Infrastructure Project development

Equipment Management Modern Construction Materials

Materials Management Value Engineering & Risk Mitigation

Computer Software Laboratory-I (Microsoft Project) Computer Software Laboratory-Il (Primavera P6)
Field work-| Field work-lI

Proficiency Development Program -I Proficiency Development Program-I|

Site Visits/Work Shops /Case Studies Leadership Development

Second Year

_________ Semester_il ________ Semester - IV

Onsite Training and Project Stage- | Paper Publication-I  Onsite Training and Project Stage- Il Paper Publication-I|

Value Added Courses / Workshops
| Semester-m | Semester—IV._____ |

Computer Software Laboratory-I

(Microsoft Project + Advance Excel) Computer Software Laboratory-Il ( Primavera P6 )

Work Shops: Revit Autodesk/BIM, E-Tendering

Work Shops: AutoCAD, Tunnel Engineering Workshop




Admission Process for MBA

Eligibility Criteria : Any graduate with minimum 50% of marks. Valid score card of either of the entrance
examination CET/CAT/MAT/XAT/ATMA/AIMA/GMAT etc.

Selection Process : Student is required to clear the following selection process: e Written Test (online) ® Group
Discussion e Personal Interview

How to apply : Visit: www.mituniversity.edu.in and register with MBA online admission by downloading the
form and paying requisite registration fees. Fill in the Application Form and submit it along with attested copies of
testimonials like mark sheets of SSC, HSC, Graduation, valid entrance examination score card and other relevant
certificates of work experience to MITCOM Admissions Cell Office.

e MBA (Gen Admission) ¢ MBA (Agree) ® MBA (Project Construction Management) e BBA (Gen/ Global)
e MBA (Executive) ® M.Tech. (Project Construction Management) ¢ B.COM B.Sc. (Astro Physics)

GD/PI dates 23“ March 2019, 13" April 2019, 27" April 2019, 11" May 2019, 18" May 2019, 25"
May 2019, 1°June 2019, 8" June 2019, 15" June 2019

Merit list Round Ist 5" May 2019
Merit list Round Ii 20" May 2019

Merit list Round Il 10" July 2019 Commencement of Semester 15" July 2019
e Steps1: Apply Now e Steps2: Get GD/PI Date e Steps3: Merit list e Steps4: Complete the admission formalities.

MBA Admission Cell

4" Floor, MANET Building, MIT-ADT University, Loni Kalbhor, Pune - 412201, (MS) India.
Mobile No : +91 90210 80157 | Email: admissions.mitcom@mituniversity.edu.in | www.mituniversity.edu.in

Admission Process for PCM

20 marks: Group Discussion | 30 marks: Personal Interview

Mobile No: +91 7618771921 | Email: pcm@mitcom.edu.in

MIT ADT University's
MIT COLLEGE OF MANAGEMENT, PUNE
MITCOM (MITCOM)

MIT COLLEGE OF MANAGEMENT, PUNE

Disclaimer: The information published in this booklet is true to our knowledge and is correct at the time of publishing. Also the pictures, photographs illustrations, facts and f|gures quotations, etc.
appearing in this booklet have been collected from various sources and should not be used for any commercial purposes or reproduced in any form without prior permission. The institute/ the
designer/ the publisher do not accept any liability for any error that it may contain or for any subsequent changes that may affect the information given. The information given brochure is indicative
and subject to change for betterment of the programme. Subject to Pune jurisdiction only.




